Overview of
FOOD QUALITY

M
crackers “~ OBSERVATORY
available in Québec in 2019-20 and 2024

The Observatory conducted a follow-up study of the crackers market five years after its
initial survey in 2019-20. A broader selection of products was observed, with a total of
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' Variety: number of different products..
¢ Cracker that does not fall into any of the other categories listed (soda cracker, sandwich cracker, dry bread, puff pastry, soufflé, or crisp).
¢ Percentage points represent the difference in market share percentages within the same category between 2019-20 and 2024.
*Whole grains, semolina, spent grain, lequmes, whole vegetables or fruits, nuts.
> Product status: New, identical, modified or withdrawn since 2019-20.
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a Changes in nutritional composition

The nutritional composition of crackers available and purchased in 2024 did not vary significantly from the
2019-20 composition per 25 g serving.® Only a lower selling price was observed when data were weighted by
sales.
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Dry breads can be an interesting option for consumers because they contain less saturated fat, as well as more
fiber and protein than other crackers.
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Variation between 2019-20 and 2024 (%)
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®A serving size corresponding to the value halfway between the two possible reference amounts for crackers (i.e., 20 and 30 g).
'Daily value threshold: A threshold established by Health Canada that represents a high amount of a nutrient relative to a reference amount.
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