Overview of

cookies

available in Québec in 2019 and 2024

The Observatory conducted a follow-up study of the cookie and bar market five years
after its initial 2019 survey. A broader range of products was observed, with a total of 737
products listed, accounting for 73% of the market (compared to 694 products in 2019,
which at the time represented 79% of the market).
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'Variety: number of different products.

2 A traditional cookie typically made with low-rise flour (e.g., chocolate chip cookies, oatmeal cookies, ladyfingers).

® Percentage points: These represent the difference in market share percentages within the same category between 2019 and 2024.
4 Product status: New, identical, modified or withdrawn since 2019.
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® Daily value threshold: a threshold established by Health Canada that represents a high amount of a nutrient relative to a reference amount.
® Since the reference serving size for cookies is 30 g, the 10% of the DV threshold is used.
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